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Michigan State University Extension’s Tourism Area of Expertise (TAOE)
has prepared this profile to help developers, tourism professionals,
public officials, and others make informed decisions regarding the travel
and tourism industry in Newaygo County. All statistics pertain to

Newaygo County unless otherwise noted and are the most current : ‘3,
available at this date. As more recent data become available, they will VAR Py
be posted on the TAQCE web site: www.tourism.msu.edu. Further
assistance is also available from the Travel, Tourism, and Recreation
Resource Center at Michigan State University (517-353-0793) or the
MSU Extension office in Newaygo County (231-924-0500).
ESTIMATED MARKET SHARE, TRIP VOLUME,
AND EXPENDITURES BY TOURISTS IN NEWAYGO
AND NEIGHBORING COUNTIES, 1996
COUNTY OF MAIN ESTIMATED ESTIMATED NO. ESTIMATED DIRECT
DESTINATION MARKET SHARE PLEASURE TRIP NIGHTS EXPENDITURES
Kent 2.9% 2,725,700 $148,082,000
Lake 0.2% 206,700 $11,231,000
Mason 1.4% 1,326,900 $72,088,000
Mecosta 0.5% 441,800 $24,000,000
Montcalm 0.3% 291,100 $15,812,000
Muskegon 1.9% 1,760,200 $95,628,000
Newaygo 0.3% 283,000 $15,373,000
Oceana 1.2% 1,168,600 $63,486,000
Osceola 0.1% 107,200 $5,823,000

NOTE: Estimates are based on results from a telephone survey being conducted by the Travel, Tourism, and Recreation Resource Center at
Michigan State University. “Pleasure trips” are overnight or day trips to places at least 50 miles from respondents’ homes that were made for
enjoyment, including vacations, weekend getaways, shopping trips, and trips to visit friends and relatives. The study region consists of [lli-
nois, Indiana, Michigan, Minnesota, Chio, Wisconsin, and Ontario. “Market share” is the percentage of pleasure trips to Michigan that origi-
nated from this region and had a given county as its main destination. Estimated pleasure trip-nights are the product of these percentages
and a survey-based estimate of 93.8 million pleasure trip-nights in Michigan in 1996. Direct expenditures are the product of these percent-
ages and a survey-hased estimate of $5.1 billion in direct pleasure trip expenditures in Michigan in 1996. Estimates do not include pleasure
trip-nights or expenditures of travelers who resided outside the study region or who merely passed through a county. Estimates are prelimi-
nary and subject to revisicn as additicnal data become available. They should be used judiciously since they are in some cases based on
small samples for a given county.






